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¢&3 Mission & Vision

Create a e, o8 MOTIVATE
MULTI-COU NTY “ | recreational users of

Aquatic Invasive Species . resources in MHB

Campaign that has _. -' i‘\ counties through a
consistent message ./ PROACTIVE POSITIVE

AND INFLUENCES © MESSAGE ABOUT

BEHAVORIAL CHANGE AlS prevention.
to prevent spread of AlS.




(&) Brief History

Minnesota Traditions was originally launched in 2016 in long
CLEAM. DF!AEI"-J EF"r DI":P'J'E form Video Story telling format

r

Message was human interest based, pier to pier story telling of
why outdoor aquatic based activities were important to humans.

Human attention spans have decreased 33% over the past decade,
from .12 seconds to .08

MN Traditions has shortened our messages to fit attention
spans as well as delivery networks.




Facebook
Followers

2016 = 8,845

2017 =16,000
2018 = 22,380
2019 = 30,419
2020 = 39,518
2021 =45,032
2022 = 46,575

2023 =46,692 (9/30/23)
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Early priority was to grow audience

2023
9/30/223




2023 Re-Direction

|

Reach Total number of people who see the content
Number of times the content is displayed,
no matter if it was clicked on or not
An umbrella term for actions that reflect
Engagement and measure how much your audience

interacts with your content.

2023 Mission was to continue to push reach and impressions with a emphasis on ENGAGEMENT

ENGAGEMENT has the highest value in social media data when looking to influence human behavior.




2023 Summary: 2022 vs. 2023

Focus: behavioral change

Number of Posts +60.7% Number of posts +66.6 % Number of posts + 49.3%

Impressions - 43.4% Engagement + 293% Engagement + 22%
Engagements +61.4%



¢ Positive Commentary

4:15 7

< Coecy Minnesota Traditions
o — Sponaored - &

il Like ) comment

Positive commentary

D& You and 19 others

Mr‘:", _-vl"‘ "

and support are showing

w Tim Terrill
90% of the lakes and rivers in MM DON'T have
inwasive species. That's because it's wery hard

l' for ANY species to establish a population in a
u p 0 n I ne- body of water. Our efforts greatly help because
we have nature on our side.
i Like Reply

Molly Wiste
Wash stations would be nice; we have one for a

FOIkS are expand i ng on huge radius, when | leave a lake | have to drive

50 mins one way to get to a wash station. When

they aren't available and small towns don't have
manual car washas peopla aren't doing it &2

awareness or pointing

Your right | don't have a boat or a car, I'll make

o ut a.d d itio nal measu res ¢ surg to check my shoes for those little buggers if

folks should take.

w Like Reply




(= Facebook Engagement
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&« Minnesota Traditions @ = Q € T minnesota wraditions x &« Minnesota Traditions @ = Q

Al Posts People Groups Reels Events Posts  About  Videos  More =
; i (e Minnesota Traditions -
N Juld - L%

Let's do our best to protect our resources in the Visited the Mississippi River headwaters at ltasca
land of sky blue waters. CLEAN. DRAIN. DRY. State Park today. Always amazed at how such a
kb Sl bt aeitiobadion mighty river can have such humble beg... See mare Here at Minnesota Traditions we believe in taking

care of our lakes, rivers, streams and other bodies
of water. 2MNTraditions #AlSawareness

PROTECT THE S e GUELTEGL
SKY BLUE WATERS £ g ¥ ‘Minnesota’s unique
CLEAN ¥'DRAIN ¥'DRY o8 - and majestic lakes

- S e and rivers, one of the
most responsible
things we can do is
take care of them
and leave them how
Mother Nature 3
intended. ¥

Posts About Videos More =

Minnesota Traditions

May 7 &

T CeauilHINE ’
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Minnesota Traditions . ¢« Minnesota Traditions . ¢« Minnesota Traditions
1,150 posts E 1,158 posts - 1,159 posts

Posts Replies Highlights Media Lik Posts Replies Highlights Media ik Posts Replies Highlights Media

= mnesota lraditions @ oMM ., - 3
The good ne @ got some decent
weather to take the d out. The
not-so-good news

132 Wi i 488 o
=y Minnesota Traditions @ @M g
Let's protect our lakes, rivers & streams far
fullure generations.
CLEAN
DRAIN,

Minnesota Traditions @ S0k, - 1E
Lat’s do our best to protect

the land o

the MM DNR o]

or ather AlS.

INSPECT YOUR G ] PROTECT THE
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DOCKS & LIFTS LLBLZS 0 ¥/ICLEAN ¥DRAIN [ DRY

Promote Again

‘ Q16 1137 Q268 ||,75.9K &
rromote Again
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Q17 W87 0422 739 < ‘fj We are connected by water. Ple:

to 1, drain & dry to keep tha
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Minnesota Traditions

phlraislam s st Pl askins bes Ja8

* Nearly 300 Videos of Minnesota Traditions

* Almost 250- videos less than :59
ready for Social Media

- FREE- FREE -FREE



2=\ Continuing with Social Media

[ _MINNESOTA
. " Docks & Lifts (April, May, September, October) 0

Waterfowl (August- October) ©

Canoeing / Kayaking (May - june) ©

Boat/ Sailing (June - August) @
ENHANCED CAMPAIGNS

Messaging targets 6 unique user groups
during activity peak times of year.

Anglers (April-July) @

n G n AIS coordinators can share stories of their successes and MN Traditions will post them.




OTA

INNES




