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What’s Your
Minnesota Tradition?



Mission & Vision

Create a 

MULTI-COUNTY 
Aqua  Invasive Spe es 
Campaign that has 
onsistent message 

AND INFLUENCES
BEHAVORIAL CHANGE 
to prevent spread of AIS.

MOTIVATE
re rea  users of 

resour es in MHB 
oun rough a 

PROACTIVE POSITIVE 
MESSAGE ABOUT 

AIS preven



Brief History
Minnesota Tradi ons was originally launched  in 2016 in long
form video story telling format

Message was human interest based, pier to pier story telling of

.



• 2016 = 8,845
• 2017 = 16,000
• 2018 = 22,380
• 2019 = 30,419
• 2020 = 39,518
• 2021 = 45,032
•
•

2022 = 46,575

2023 = 46,692 (9/30/23)
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Facebook Followers

Facebook Followers

Facebook
Followers

Early priority was to grow audience



2023  Re-Direction

Total number of people who see the content

Number of times the content is displayed,
no matter if it was clicked on or not

An umbrella term for actions that reflect
and measure how much your audience
interacts with your content.

Reach

Impressions

Engagement

Social
Media
Terms

2023 Mission was to continue to push reach and impressions with a emphasis on ENGAGEMENT 
ENGAGEMENT has the highest value in social media data when looking to influence human behavior. 

Early priority was to grow audience



2023 Summary:   2022 vs. 2023
Focus:  behavioral change 

2023 Summary:   2022 vs. 2023
Focus:  behavioral change 

Number of Posts  +60.7%
Impressions  - 43.4%
Engagements +61.4%

Number of posts +66.6 % 
Engagement + 293%

Number of posts + 49.3%
Engagement + 22%



P ve Commentary

Positive commentary 

and support are showing 

up online.

Folks are expanding on 

awareness or pointing 

out additional measures 

folks should take.



Facebook Engagement

2.6K        84 comments    2 shares

2.2K     180 comments   490 shares 5.6K      209 comments   6 shares



X (FKA Twitter) Engagement

5 32 169 47.7K 17 57 422 73.9

16 37 268 75.9K



You Tube

Nearly 300 Videos of Minnesota Traditions 

Almost 250- videos less than :59
ready for Social Media

FREE- FREE -FREE 



Anglers  (April - July)

Boat/ Sailing (June - August)

Watersports (June - August)

Canoeing / Kayaking (May - June)

Waterfowl (August- October)

Docks & Lifts (April, May, September, October)

AIS coordinators can share stories of their successes and MN Tr ons will post them.

Continuing with Social Media

ENHANCED CAMPAIGNS
Messaging targets 6 unique user groups



Questions


